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OBJECTIVE

▪ To present the main higher education
rankings, with a focus on the indicators
related to internationalization.

▪ 3 international and 3 national rankings are
analyzed:

- Academic Ranking of World Universities
(ARWU); Q&S World University Rankings
(Q&S); Times Higher Education World
University Rankigs (THE).

- Ranking Universitário Folha (RUF); Ranking
Guia do Estudante (GE); Conceito Preliminar
de Curso (CPC) / Índice Geral de Cursos (IGC).

CONTEXT AND JUSTIFICATION

▪ Concept of internationalization as a measure of
quality and as a strategic process for universities
to meet the challenges of a complex global
context.

▪ Inclusion of internationalization as an indicator
in academic rankings, which acquired prestigious
status over the last years and have been
influencing academic and government policies.

▪ Obscurity and criticism on their ability to assess
quality in higher education.



DEFINITION

▪ Tools used to
hierarchize universities
through different
parameters. 

▪ Administred by mass
communication media; 
governments; 
universities; social 
organizations. 

FUNCTIONS

▪ To inform and to guide
people and institutions
about the best
universities in the
national and
international contexts; 

▪ To serve as a criterion
for the allocation of
public and private
financing;

▪ To increase
competitiveness through
higher education and
research institutions. 

CURRENT TENDENCIES

▪ Universities have been
focusing their attention
on meeting the
requirements of the
rankings. 

▪ Conferences and
consultancies were
specifically created for 
this purpose. Example: 
“Brand U: how colleges
and universities murture
their reputation” (THE, 
2016).

CHARACTERISTICS

▪ 2 main types: rankings 
based on opinion
surveys; rankings based
on bibliometrics or
cybermetrics.

▪ Intrinsically connected
to the commercialization
of higher education.



ARWU Q&S THE
Foundation 2003 2004 2010

Origin and

Organization

China / Shangai Jiao Tong University United Kingdom / Quacquerelli Simonds (private

company specialized in international education)

United Kingdom / Times Higher Education (magazine 

specialized in international education) and Elsevier

Periodicity Annual Annual Annual

Quantity of

institutions

2000 considered, 1200 classified e 500 published. + 4000 considered, + 900 ranked. + 900 of about 80 countries ranked.

Data collect ▪ Bibliometrics (internet) ▪ Survey research and bibliometrics (internet) ▪ Survey research (directly with institutions)

Subject fields

▪ Natural Sciences and Mathematics;

▪ Engineering/Technology and Computer Sciences;

▪ Life Sciences and Agriculture; 
▪ Clinical Medicine and Pharmacy;

▪ Social Sciences.

▪ Natural Science;

▪ Biomedicine;

▪ Technology;
▪ Social Sciences;

▪ Arts and Hummanities.

▪ Arts and Hummanities;

▪ Social Sciences;

▪ Physical Sciences;
▪ Life Sciences;

▪ Engineering and Technology;
▪ Medicine.

Indicators and
weights (%)

▪ Number of ex-students (10%) and

faculty/researchers (20%) who won Nobel prizes

and Field medals;
▪ Number of researchers frequently cited at Thomson 

Reuters (20%);
▪ Number of published articles at Nature and Science 

(20%);

▪ Number of articles indexed at Science Citation

Index; 
▪ Number of articles indexed at Expanded – Social 

Science Citation Index (20% para ambos);
▪ Performance per capita of the university (10%).

▪ Academic reputation according to a global peer
review (40%);

▪ Reputation according to global employers (10%);
▪ Porpotion of students by college (20%);

▪ Citations by college at Scopus (20%);

▪ Porpotion of international students (5%);

▪ Porpotion of international faculty (5%).

▪ Teaching (learning environment) (30%);
▪ Research (volume, budget and reputation)

▪ Citations (research influence) (30%);
▪ International perspective (international faculty, 

students and researchers and international

collaboration) (7,5%);

▪ Industry budget (2,5%). 

Main criterion Research Reputation Research



RUF GE CPC/IGC
Foundation 2012 1988 2007

Origin and

Organization

Brazil / Folha (Media company) Brazil / Abril (Media company) Brazil / INEP/MEC

Periodicity Annual Annual Triennal

Quantity of

institutions

More than 190 ranked. All national programs that meet the four GE 

requirements. 

All national higher education institutions. .

Data collect ▪ Bibliometrics (internet), MEC, national survey research ▪ Survey research ▪ Enade and survey research (directly with institutions)

Subject fields ▪ All existing undergraduate programs in Brazil. ▪ All existing undergraduate programs in Brazil. ▪ All existing undergraduate programs in Brazil.

Indicators and
weights (%)

▪ Research (42%);
▪ Internationalization (4%);

▪ Innovation (4%);
▪ Teaching (32%);

▪ Market (18%).

▪ Faculty body;

▪ Pedagogical project;
▪ Scientific production;

▪ Infrastructure;
▪ Insertion of students into the labor market;

▪ Internationalization;
▪ Graduate programs offer.

CPC:

▪ Student performance – ENADE (55%);

▪ Faculty body (30%);

▪ Infrastructure (7,5%);

▪ Didatic-pedagogical resources (5%);
▪ Opportunities to expand academic and professional 

education(2,5%).
IGC:

▪ Average of the last available CPCs of the institution's 
evaluated courses;  

▪ Average of the CAPES evaluation concepts of the 

stricto sensu graduate programs

▪ Distribution of students among the institutions’ 

levels of teaching.
Main criterion Research Reputation Teaching (performance at ENADE)



▪ Each ranking considers different subject fields and different indicators, with different weights.
They also differ in terms of structure and methodological procedures.

▪ Despite these differences, most of them consider research as the main evaluation criterion.

▪ International: only Q&S is more concerned with academic reputation (more subjective),
although it also considers elements related to the research.

▪ National: each of them has a different main criterion. RUF is mainly based on research; GE
reflects the image of programs and institutions according to the academic community; CPC/IQS
focuses mainly on undergraduate student performance at ENADE.



▪ 5 of 6 evaluate elements related to internationalization, although some do so indirectly (ARWU) and others do
so directly (Q&S; THE; RUF; GE). GE does not inform which indicatorsand weights are used.

▪ Q&S has the highest percentage of indicators explicitly related to internationalization, but it is limited to
international presence. THE considers international presence and international collaboration on research.

▪ RUF considers only elements related to research; ARWU does not contemplate indicators explicitly related to
internationalization, but all its indicators are strongly centered in the international research.

Q&S THE RUF
Indicators of

internationalization and

their weights (%)

• Porpotion of international

students (5%);

• Porpotion of international faculty
(5%)

• Porpotion of international students in 

relation to domestic ones (2,5%);

• Porpotion of international students in 
relation to domestic staff (2,5%);

• International collaboration (2,5%)

• Number of citations of articles by

international groups (2%);

• Porpotion of publications with
international co-authorship (2%).

Percentage destined to

internationalization

10% 7,5% 4%



▪ In general, the indicators of internationalization are related to international mobility,
international partnerships for research and citations in international scientific articles, which
are more easily quantifiable and comparable.

▪ However, internationalization of higher education is a comprehensive phenomenon, with
different meanings for different people. It includes issues such as international collaboration for
other purposes than research; language policies; curricula etc.

▪ If universities reduce their internationalization policies and strategies to exclusively quantitative
criteria, aimed at maintaining or increasing their position in the rankings, they will leave aside
their greater commitment to the quality of education and its delivery to society.

▪ It seems relevant that the university rankings study ways to incorporate more subjective
elements, related to the epistemic roots of the contexts in which the internationalization
processes occur, so that they do not reduce the concept of quality in higher education.



▪ None contemplates all university missions and goals around the world. Community projects have been neglected.

▪ The fact that rankings have been incorporatingmore elements each year makes longitudinal analyzes impossible.

▪ Indicators and weights are not oriented according to theoretical justifications. They imply in certain superficiality
and produce an elitist "persistence effect", "privileging those who are already privileged" (ALTBACH, 2015, p.3). In
absence of qualitative and contextual analysis, smaller universities will hardly reach the top, even if well suited to
their purposes.

▪ It is also contradictory that the rankings themselves offer consultancies for universities to achieve better positions.

▪ National rankings, except RUF, do not show explicit relations with internationalization indicators. They have an
endogenous perspective.

▪ University managers and policymakers involved in this context should consider the consequences of a high
emphasis on these tools. They can lead universities and research centers to acquire a predominantly business
behavior, focused on efficiency, productivity and competitiveness. They do not necessarily reflect quality.
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